
1 
 

Q&A FREE UKSG webinar – Interrogating eBook usage data, what can be 

learned?  

 

Questions that came during the presentation (please note that some questions have been 

grouped): 

 

• Thank you for mentioning the excel details, do you know if your academics can see 

the use of eBooks in citations in assessed work, or comments in course feedback? 

o For some courses yes, other courses no.  eBook provision for FE accessible 

texts can vary widely 

 

• Have you got as far as using the usage data to remove eBooks from your collection? 

o No, at the moment we don’t have a desire to do this, our purpose at the 

moment remains to drive the usage of these resources 

 

• Does downloads affect any of this data (time spent, number of repeat users, etc.)? 

• Can I just ask whether your patron can download e-book content or only read 

online? The first could account for the short interaction time (dip in/out) if they only 

need 1 chapter 

• Would pages or sections downloaded be an effective measure of usage data? 

• Are students able to download pages as PDF? Could that be an explanation for some 

of the shorter use times - that users are only accessing long enough to download? 

• In terms of adoption of eBooks - without knowing what the delivery mechanism 

options are for the e content (i.e. online html reading only, option to download PDF 

version) could the single and/or short online access events you’re recording not be 

so much that your students don't like eBooks but rather that they perhaps like them 

very much -  e.g. downloading an offline copy for later repeated uses? 

o Actions such as downloads and pages viewed are reported in the stats, so the 

raw data contains both. 

o Downloads certainly could skew the time in book and pages viewed, although 

at present our volume of downloads is insignificant compared to pages 

viewed.  A motivated population which had access to the technology that 

would allow easy download usage would skew my current parameters.   

Certainly if I start seeing downloads in volume (more than 2-3 per month) 

then that would need to be reported separately. 

 

• JISC uses sessions when compiling top users rather than pages viewed.  What's your 

opinion on that? 

o Both approaches have merit, I remain reporting on pages viewed because 

that is what the senior management team like to know.   
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• What are turn aways? 

• Does Sarah also look at the denied access (turn away) to decide buying titles not held 

in the library? 

o Turn aways occur when the license model for access to that resource prevents 

an individual accessing it at a particular time.  Most usually this occurs when 

there is a cap on the number of simultaneous users.   Although I look at this 

data, at our current usage levels it is not a problem, although from March 

onwards it may well become more significant with the move to online 

learning. 

 

• What kind of marketing strategy used for increasing the usage? 

o Anything pretty much.  We have had ‘fake’ eBooks on the shelves, posters 

targeting particular courses or publicising particular purchases, QR codes on 

hard copy books, posters towards general awareness, sticker flashes on books 

with eBook equivalent… 

o What has proved the most effective is targeting the “What’s in it for me” 

aspect of human behaviour.  So, course texts heavily promoted to the 

departments and the students, in person to demonstrate the utility and 

function. To my observation many students are uncomfortable with the 

eBooks, perhaps not seeing it as real studying or the eyestrain of working at a 

computer for even longer is unattractive.  Their study skills (reading, 

notetaking) are not necessarily where we might think they are, so those are 

barriers which need to be overcome. We promote the eBooks hard when we 

provide information skills sessions to particular courses, but curriculum face-

to-face time is becoming increasingly restricted.  In response we now have 

drop in sessions on how to use the library resources for 30 mins three days a 

week.   

 

• Will you prefer perpetual or subscription model of eBooks? 

o The decision is primarily about how to obtain the best value for money.   I 

have not bought e-versions of textbooks when consultation with the tutor has 

indicated that the license model is unsuitable for the purposes in which the 

title would be used.   

 

• Will COUNTER5 make a difference in the data that will be made available to you? 

o COUNTER5 I hope will not make a difference in the available data.  Whilst a 

standardised reporting method is useful for wider comparisons, it does not 

always give the level of detail which can be obtained from close inspection of 

the data.  For my job role the nuance of what the students are doing is 

important because it is only then I can see where marketing may be needed. 
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• Have you done any user satisfaction surveys on eBooks? 

o No, currently we don’t.  As an FE college we don’t have significant in-house 

research capacity or access to funding streams.  The work I have shown you is 

about what can be done with little to no formal support.  

 

• Do you run workshops to support students using eBooks? 

o Yes, we provide class training when requested by academic tutors.  In addition 

three days a week we have a drop in session to support students at lunchtime, 

the scope of which includes eBooks.  The librarians will also support students 

with using eBooks on a request basis.  Sometimes this is ad hoc, sometimes by 

appointment depending on the situation. 

 

• The reason for the students not return could perhaps be related to them printing or 

downloading the pages / chapter they need? 

o Downloads are time limited, so whilst they may how downloaded items, they 

will not be able to use them for an extended period of time >3 weeks, without 

downloading it again, which would show in the stats.  Any printed pages also 

show in the usage stats from Jisc. 

 

• How do you explain to the administrators that the statistics don't necessarily show 

value of the sources? 

• Did the higher management in your college use the data to informed their decision? 

e.g. library budget.  

o Usage stats on eBooks are part of a collection of data and accompanying 

commentary which inform the approval of the library budget.  This 

information has to be collated every quarter and presented by my manager to 

the senior leadership team. 

 

• Please can you clarify JISC stats? JUSP or ProQuests? 

o The JISC stats relate to the eBooks hosted by ProQuest, provided under the 

eBooks for FE subscription service in the UK 

 

• Can your authentication provider help? 

o I’m uncertain with what you think the authentication provider could help with 

in this context 

 

• How are you selecting which free content to catalogue - some of the content being 

offered we would probably not buy anyway. 

o All the titles which are included in the JISC collection are part of a subscription 

service.  Outside of that, freely available eBooks may be catalogued on an as 

needs basis, closely matched to course requirements and often in consultation 

with the course tutor. 
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• Do you think is still important to engage with students (via surveys) to find out what 

they think about e-book usage 

o Yes, but surveys have to have an endpoint if an institution is going to invest 

the time and materials in conducting one.  Questions need to be carefully 

thought through so they obtain information rather than substantiate 

statements which no one is going to disagree with. I have watched too many 

times students take a survey form, tick the top box in each instance and hand 

it back in order to get their reward (chocolate) whilst not actually paying any 

attention to the questions.   

 

• How do you get publishers to make all books required as E-books? 

o I don’t know, there are lots of interests to balance none of which I have any 

influence over.   


