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How do we define the impact we want?

https://repository.lboro.ac.uk/articles/Responsible_metrics_what_s_the_state_of_the_art_/10003274/1
Dr Elizabeth Gadd (@lizziegadd) – responsible metrics: what’s the state of the art?

start with 
what you value

http://humetricshss.org

The change 
we have in 
the world



How do we define the impact we want?

start with what you value

ask what behaviors embody those values? 

ask how do you support those behaviors? 
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What can we do as publishers to support this shift?



A core value of SAGE –
the importance of the Social Sciences
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A concern – metrics being used simillarly
across HSS and STM

Sporting analogy: 

Score = 8

Germany 8, San 
Marino 0

Score = 14

Ireland 14, New 
Zealand 46



What is SAGE doing?

• Workstream looking at how we can support the impact 
conversation

• Recognizing 5-year instead of 2-year Impact Factors for 
our HSS Journals

• Launching the 10-year awards
• Creating and supporting initiatives that celebrate social 

impact of HSS
• Creating opportunities for further debate

• HSS Conferences
• SocialScienceSpace.com/impact
• Impact newsletter 
(sign up: info@socialsciencespace.com) 







New book types to support the 
impact story



February Workshop

• Participants represented the Alfred P. Sloan Foundation, Altmetric, 
the Center for Advanced Study in the Behavioral Sciences at 
Stanford University, Clarivate Analytics, Google, New York 
University, SAGE, School Dash, SciTech Strategies, the Social 
Science Research Council, and the University of Washington

• Report: “The Latest Thinking About Metrics for Research Impact in 
the Social Sciences”
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The full scholarly 
community must believe 
that new impact metrics are 
useful, necessary, and 
beneficial to society.
Takeaway 1
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A robust new regime of impact 
measurement must 
transcend, but not necessarily 
supplant, current literature-
based systems.
Takeaway 2
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A new regime of social science 
impact measures must integrate 
the experiences and 
expectations of how 
nonacademic stakeholders will 
define impact.
Takeaway 3
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All stakeholders must understand that 
although social science impact is 
measurable, social science is not 
STEM, and social science’s impact 
measurements may echo STEM’s but 
are unlikely to mirror them.
Takeaway 4
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Social science needs a global 
vocabulary, a global 
taxonomy, global metadata, 
and finally a global set of 
benchmarks for talking about 
impact measurement.
Takeaway 5



Read the report for more…

• Maps out stakeholder categories
• Defines key terms and questions
• Puts forward four models for assessing 

impact
• Proposes next steps
• Presents a list of 45 resources and data 

sources that could help in creating a 
model of SBS impact

sagepub.com/sageimpactreport



There are many other opportunities for publishers
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Researchers’ needs are well-aligned with publishers’ competences 

 
0 1000 2000 3000 4000 5000

Other

Local language communication

File sharing and storage

Poster writing or design

Plain language summaries

Impact / case study / project report writing

Image / figure preparation

Translation

Infographic or slide design

Connections to academic experts

Communications skills training

Journal article editing, polishing, or proofreading

Video summaries / abstracts

Dissemination / engagement / communications planning

International communication

Briefings for policy makers / government

Technology transfer / research commercialization

Media engagement

Project website development

Already receiving support

Need support

In which communications 
areas do you feel you need 
more support? 
n = 6,819 



Thank you! 


